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DESCRIPTION OF INTENDED  
SINGLE SOURCE PURCHASE  

(PUR 7776) 
 

 
AGENCY 
 
FLORIDA DEPARTMENT OF AGRICULTURE AND CONSUMER SERVICES 
 
TITLE 
Short description of the commodity or service desired:       
 
FLORIDA CATTLEMAN'S ASSOCIATION 
 
CONTACT 
Name:     VIANKA COLIN, PURCHASING DIRECTOR          
Address:  407 S. Calhoun Street, SB-8 Mayo Building, Tallahassee, FL  32399 
Telephone:  (850) 617-7181 
Email:  Vianka.Colin@FreshFromFlorida.com 
 
Internal tracking number, if any:   SS 15 16 137 

 
Date posted: 04/28/2016; 12:00 P.M.   Last day for receipt of information:  May 9,2016; 12:00 P.M. 

 
 
This description of commodities or contractual services intended for purchase from a single source is 
posted in accordance with section 287.057(3)(c), Florida Statutes and will remain posted for a period of at 
least 7 business days. 
 
Commodity or Service Required (commodity class and group, manufacturer, model, and description, as 
appropriate):  80141626 
 
Quantity or Term (as appropriate):  Date of Execution thru June 30, 2016 
 
Requestor (division, bureau, office, individual, as appropriate):  Alyssa McKnight, Division of Marketing 
and Development 
 
Performance and/or Design Requirements (intended use, function or application, compatibility etc. 
requirements; reference to policy, rule, statute or other act of the Legislature, etc., as appropriate): 
 
Cost Reimbursement 
■  Leverage mobile engagement to drive up sales of beef in Florida in May, 2016. 
■  Deliver an effective and measureable pilot program to prove the Ibotta concept by monitoring 

the following success metrics. 
▪ Units moved at retail 
▪ Consumer shopping list placement 
▪ Redemption velocity 

■  Utilize Ibotta's mobile media engagements to drive trial, awareness and education of the beef 
industry in the state of Florida. 

■  Program is 100% pay for sale - board only pays for a verified sales at retail. 
■  All campaign data (customer demo and geo) shared with board for the entirety of the campaign 

free of charge, through a real-time dashboard. 
■  Scratch and win viral contest, social media takeover, social media ads and management, 

contextual targeting and management, video production, blogger campaign and management, 
advertorial broadcast programming/management. 
 

Intended source (vendor, contractor): 
 
FLORIDA CATTLEMAN'S ASSOCIATION 
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